University of North Carolina Perceived Message Effectiveness Scale 
(UNC PME Scale)

· Protocol
· Description
· These self-administered questions ask adolescents or adults about their perceptions of the effectiveness of tobacco control messages. Responses are used to assess a message’s potential effectiveness and guide message selection for health warnings. 
· This measure was developed as part of P50CA180907 from the National Cancer Institute and FDA Center for Tobacco Products (CTP).
· Specific Instructions
· These questions can be asked of any adolescent or adult, regardless of tobacco use status. The respondent is shown a message and then asked three questions about it. 
· The three questions can then be repeated for each additional message shown.
· For other tobacco products, substitute other tobacco product name, such as “makes me concerned about the health effects of vaping”.
· Protocol
· This message…
1. makes me concerned about the health effects of smoking.
1=Strongly disagree
2=Somewhat disagree
3=Neither agree nor disagree
4=Somewhat agree
5=Strongly agree
2. makes smoking seem unpleasant to me.
1=Strongly disagree
2=Somewhat disagree
3=Neither agree nor disagree
4=Somewhat agree
5=Strongly agree
3. discourages me from wanting to smoke.
1=Strongly disagree
2=Somewhat disagree
3=Neither agree nor disagree
4=Somewhat agree
5=Strongly agree
· Protocol (alternate version)1
· How much does this message…
1. make you concerned about the health effects of smoking?
1=Not at all
2=Very little
3=Somewhat
4=Quite a bit
5=A great deal
2. make smoking seem unpleasant to you?
1=Not at all
2=Very little
3=Somewhat
4=Quite a bit
5=A great deal
3. discourage you from wanting to smoke?
1=Not at all
2=Very little
3=Somewhat
4=Quite a bit
5=A great deal
        1PME measures tend to show positive skew. Using this alternate version with a unipolar (“not at all” to “a great deal”) rather than a bipolar (“strongly disagree” to “strongly agree”) response scale may help to reduce positive skew.
· Administration
· Personnel and Training Required
· None
· Equipment Needs
· None
· Requirements
· Major equipment
· No
· Specialized training
· No
· Specialized requirements for biospecimen collection
· No
· [bookmark: _GoBack]Average time of greater than 15 minutes in an unaffected individual
· No
· Mode of Administration
· Self-administered questionnaire
· Lifestage
· Adolescents, Adults
· Participants
· Adolescents (12-17), Adults (aged 18 or older)
· Source
· Source
· Baig, S. A., Noar, S. M., Gottfredson, N. C., Boynton, M. H., Ribisl, K. M., & Brewer, N. T. (2019). UNC perceived message effectiveness: Validation of a brief scale. Annals of Behavioral Medicine, 53(8), 732-742.
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· Measure 
· Measure Name
· UNC Perceived Message Effectiveness (PME) Scale
· Definition
· Judgments about a message’s potential to change important antecedents of behavior or behavior itself. 
· Purpose
· To efficiently evaluate the potential effectiveness of tobacco control messages 
· Keywords
· Tobacco, smoking, vaping, message development, message testing, health communication, effects perception, online survey
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